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A Word From The CFF Board

 




IS A FASHION DESIGNER AN ARTIST?


A Review of the Scarlet Designs Fashion Performance at the MCA





BY: Elysabeth Alfano





Is a fashion designer an artist?  I would argue that the designer creates art not in creating the garment, an execution of skilled craft of the highest order, but in creating and changing the way we think about fashion, ourselves, the world and how the three interrelate.  When Chanel brought in the Garconne, boyish look for women in the 1920s, it questioned the previous role of women in society and their potential for taking on more power.  It challenged how we saw ourselves and our traditional roles.  What could be more immediate and impactful? 





And what is art anyway? Does it have to hang on a wall, sit on a pedestal?  Or is the interaction with it the art itself? Beth Lambert of Scarlet Designs and Special Occasion Separates, � HYPERLINK "http://www.scarletdesigns.com" ��www.specialoccassionseparates.com�, delved into the depths of these questions in her interactive November 7th fashion performance, WET, at the Museum of Contemporary Art.  On the balcony overlooking the main floor of the museum, Ms. Lambert organized a row of unflappable, stick figure models (think Robert Palmer Addicted to Love video) in her elegant, classic, silk taffeta, monochrome dresses, both long and short, and separates of black and white.  She then commissioned painter Suk Ja Kang to paint free-form, on-the-spot, bright red, fuchsia, gold and purple floral patterns and abstracts while photographers snapped and the public processed. Swish. Click. Awe!  Less than 10 minutes later, the models formed a train procession on the main floor weaving their way through the “mix and mingle” masses of a First Friday. 
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Paoo Jewelry


Although Paoo Jewelry is relatively new to the fashion scene, the company has made a strong impact with its’ distinctive, artistic and worldly inspired jewelry.  A high-end jewelry line designed with the fashion forward, confident and self made woman in mind, Paoo Jewelry has been seen on many major celebrities such as Demi Moore, Deidra Hall, Debbie Gibson and Sheryl Lee Ralph.   Paoola Sefair, co-founder of Paoo Jewelry, states that product placement on TV shows (Sefair has used a company called Lup Rocks at www.luprocks.com to help her do this), trunk shows and online advertising banners have been the most effective in helping her company achieve its marketing goals.  Another unique marketing vehicle for Sefair has been her MySpace page and gifting suites at Hollywood events and awards shows.  According to Sefair, the gifting suites are sometimes very difficult to get into to, but they have been instrumental in helping to get her pieces worn by major Hollywood actresses (a major actress recently wore a Paoo piece to the Emmys).  As for her marketing plans for 2009, Paoo Jewelry will continue with product placement efforts as well as participation in charity events that help the company to fulfill its mission of helping to empower and motivate women to achieve their dreams.
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Be sure to stop by the store to view the latest collections from a variety of top designers. Upcoming events include the Yves Saint Laurent trunk show February 13th, and the Chanel trunk show February 24th.
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presents the annual Small Business Opportunity Conference


Saturday, February 28, 2009 • 9:00 a.m. - 3:00 p.m.


Northwestern University School of Law, Atrium 357 East Chicago Avenue, Chicago, Illinois Registration begins at 9:00 a.m. Lunch will be served. Register Online: � HYPERLINK "www.sboc.org/conference" ��www.sboc.org/conference�





This annual conference features a high-profile keynote speaker and panels covering several aspects of entrepreneurship, including topics such as real estate, developing a start up business, financing, financial regulation, and green business. Conference participants and attendees consist of start-up executives, aspiring entrepreneurs, financiers, service-providers, thought leaders, and students from business schools and law schools.
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The result was instantaneous combustion: all portions of the fashion process taking place simultaneously; designing on the blank slate of fabric, capturing the moment in photography, and unleashing the result to a perplexed crowd.  What the models were really wearing, once the brush stroked the fabric, was in-the-moment inspiration, with vitality, not perfection, as the goal.  It left an overwhelming impression.  Firstly, I love to see the in-process creation of how things get made and experiencing, in the execution, what the artist is thinking and trying to achieve.  So, for me, the entertainment factor of watching the painting and the public’s reaction to it was very high.  





However, more intimately, the event reminded me how much this performance piece was like my own fast pace, quick decision, out-the-door and out-on-the-floor routine every morning.  I wake up with an inspiration of who I am going to be that day and what clothes are going to express my mood.  I grab them, mix and match them, tweak and accessorize them, and am gone.  Switch out ‘Swish, Click, Awe!’ for my early morning ‘Gut Feeling, Grab-Match, and Approval Nod’ and you have a similar event.  I may not be a stick figure, or have wild make-up, but the energy level is up there.





Thus, the event that Ms Lambert, the artist, put on and Ms. Lambert, the fashion designer, executed made me think, like all good art does.  It reminded me that it isn’t the clothes that make me.  It is I, in listening to my intuition every morning about what I am going to accomplish that day – much like Ms. Lambert and Ms. Kang in tuning into to their artistic, immediate sentiments on the MCA balcony, who embody the clothes, make the impression, stir the awe.  Grab and match in line with my sentiment for the day and wear it with confidence.  I decide. I create. I move forward.  We all have this potential.  Every day.  That’s artistic inspiration!  Thank you, Ms. Lambert, for the eventful reminder. 





Elysabeth Alfano is an Accessories Designer, � HYPERLINK "http://www.elysecbec.com" ��www.elysecbec.com�, and Art Consultant, � HYPERLINK "http://www.baldwinguggisberg.com" ��www.baldwinguggisberg.com� and working on a TV show around the arts, � HYPERLINK "http://www.fearnoartchicago.com" ��www.fearnoartchicago.com� 








SoKo Fashion


Anyone who is familiar with Chicago’s fashion scene knows that there are a plethora of independently owned boutiques to satisfy one’s fashion cravings.  But the clothing carried at many of these boutiques often comes with a hefty price tag.  Fortunately, this is not the case for SoKo Fashion, which is all about trendy and affordable clothing.  Sheri Roney decided to open SoKo Fashion because she felt there was a void in Chicago fashion boutiques that offered affordable, yet chic clothing in a friendly and customer service driven environment.  “Our philosophy is that you do not have to spend a ton of money to look great”, says Roney.  Consistent with her competitive pricing philosophy for the items carried at her store, Roney uses one of the most cost efficient marketing methods available today – e-mail marketing.  She sends regular newsletters to her database of over 1,000 people and has invested in adding a new web store to her existing website, � HYPERLINK "http://www.sokofashion.com" ��www.sokofashion.com�.  In addition, positive reviews from consumer driven review sites such as Yelp and City Search have also had a positive impact on SoKo’s business.  Another useful marketing tool for SoKo Fashion is events, which give customers the opportunity to take advantage of special one-night only perks, such as clothing discounts, manicures and fashion advice.  Customers can visit SoKo Fashion in Ukrainian Village for a mix of apparel that appeals to a little bit of everything, glam, casual, hipster.











Finally, this spring’s hottest accessories are the Carryall Handbags and Bold Jewelry. Bring anything and everything in an unstructured handbag, and compliment this season’s bright hues with turquoise stones and pink or coral gems.











To contribute to CFF newsletter, please contact Lauren Hutchison: Lauren@chicagofashionfoundation.org
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This season Colorful Cardigans act as the new jacket.  This wardrobe essential can add elegance to any outfit. Pair a cardigan in a geometric print with simple skirt or bring along solid to a vivid Graphic dress.  
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The Design Piracy Prohibition Act








LOCAL FASHION BUSINESSES SUM UP THEIR MARKETING STRATEGY IN TWO WORDS: PUBLIC RELATIONS AND THE WEB





By Jennifer Burrell





When it comes to effectively marketing a fashion business, local designers and retailers have a variety of options to choose from.  From print advertising, direct mail, public relations, e-mail marketing, blogs and MySpace there are so many advertising vehicles available that many businesses do not know where to start.  In order to help you get your marketing strategy headed in the right direction, CFF talked to four local fashion businesses that gave some insight into the marketing practices that have been most effective for their businesses.




















Spring Trends


By: Leah Christoforidis











Ruffles add a feminine flourish to skirts, tops, dresses and handbags. Welcome this trend in the evening by adding a bright ruffled top to a pencil skirt, or choose a pink dressed ruffle-trimmed dress for the office.
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The Second Annual Chicago Fashion Foundation Scholarship Event will be held on March 4th from 6 to 8 at Macy’s on 111 N. State Street 7th floor. 





If you are interested in volunteering for the event please email Lauren@chicagofashionfoundation.org











It is all about Dressing to the Nines this spring at Neiman Marcus. Take a break from Chicago’s cold winter inside 737 N. Michigan Avenue. The bright pinks, and the colorful cardigans are sure to warm up any day! 




















Spring 2009 is all about bright hues. Browsing through the store you will Pink in just about every shade. Incorporate this color into your spring look by wearing an elegant One-Shoulder cocktail dress, or accent an all white outfit with a bright pink handbag.











Add attention to any look with sky-high stilettos and sandals. Snakeskin Accessories, both print and the real deal are one of this season’s must-haves.  Notice snakeskin stilettos to adding excitement to a classic looks, or find a snakeskin carry all paired with multi-strap Statement Shoes.
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Amber Lynn Designs


A reflection of her southern roots and Midwestern urban flair, Amber Lynn Beach’s clothing line, Amber Lynn Designs, is a mixture of contrasting components: naughty and nice, sweet and spicy, feminine and masculine, urban and country. This philosophy of balancing different forces has allowed Amber Lynn to design signature pieces that embrace femininity and her southern essence.  A native of Florida and a graduate of Columbia College, Beach gained early exposure for her clothing line during her first major fashion show during Chicago Fashion Week.  After the show, one of Beach’s pieces was featured in Lucky Magazine.  Since that time, Beach has been marketing her business by sending press releases to local magazines in order to gain exposure for each new collection, which in return has garnered positive word of mouth.  In terms of her marketing plans for 2009, Beach will revolve much of her marketing around her website, which will be re-launched as an e-commerce site sometime this year.  In order to drive traffic to the site, Beach has plans to continue to send press releases, e-mail blasts to current clientele advertising promotions and discounts and having links to her website on various style blogs.  In addition, Beach’s new website will allow for customers to purchase Amber Lynn Designs direct, thus providing another revenue stream for the company.  Beach’s PR focused marketing strategy has proved to be very successful in helping to get her young clothing line get off the ground. 
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Julia Failey Jewelry


With a B.A. in Art, an apprenticeship with a master jeweler in Maui and graduating at the top of her class at the Geological Institute of America, Julia Failey may have one of the most impressive backgrounds of any jewelry designer that you know. Her passion for jewelry and solid foundation in design, gemology, and fabrication led to the creation of Julia Failey Jewelry, based in Chicago.  Julia’s business is built on the concern for the preservation of natural resources and responsible consumption.  The jewelry, which reflects heavy nature inspired influence, is made of deoxidized sterling silver and alloyed with tin instead of copper, making it both tarnish resistant and easily recycled.  Failey’s business philosophy is also smartly infused in her marketing, making for a very well rounded and focused marketing campaign.  For example, Failey proudly supports organizations that share her commitment to make our world a sustainable place, such as the Peggy Notebeart Nature Museum and Green Exchange.  In addition, Failey noted that charity based events have been an important marketing tool, especially in today’s economy.  Failey states, “Events that cater to a cause have been very helpful for us.  It helps when people know that (through their purchase) they are supporting a worthy cause”.   In addition, Failey has also garnered attention for her line in numerous publications including Los Angeles Confidential, Daily Candy and Michigan Avenue Magazine.   Influenced by her love of nature and the great outdoors, Julia Failey’s collections are fashionably fresh and timeless; while at the same time remind us of the importance of the preservation of our natural resources.  
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ON THE WEB:





Paoo Jewelry


Visit: � HYPERLINK "http://www.paoo.biz" ��www.paoo.biz�


While you are there, check out: The Paoo Jewelry MySpace page, featuring images of celebrities who are wearing Paoo pieces and a lower priced jewelry line (ranging from $100 - $300), available sometime this year.





SoKo Fashion


Visit: 1925 W. Chicago Ave (Chicago & Damen) or � HYPERLINK "http://www.sokofashion.com" ��www.sokofashion.com�


While you are there, check out: Online shopping, the upcoming events page for events such as SoKo’s For the Love of Me Valentines Day Event held February 11th, 6 – 8 p.m., SoKo Music for links to some of SoKo’s favorite artists.





Amber Lynn Designs


Visit: � HYPERLINK "http://www.amberlynndesigns.com" ��www.amberlynndesigns.com� 


While you are there, check out: Original fashion illustrations from Amber Lynn Beach and online shopping, coming soon in 2009.





Julia Failey Jewelry


Visit: � HYPERLINK "http://www.juliafailey.com" ��www.juliafailey.com� 


While you are there, check out: Online shopping, Julia’s blog, gift card purchase and a list of charitable organizations that support the preservation of the environment.




















Esther Barron, Director of Northwestern University’s Small Business Opportunity Center and Clinical Assistant Professor 


Stephen F Reed, Assistant Director of Northwestern University’s Small Business Opportunity Center and Clinical Assistant Professor


Sheila Simhan, Clinical Fellow of Northwestern University’s Small Business Opportunity Center





In the age of knockoffs, protecting one’s fashion design has become more important than ever. Fashion design, however, does not currently receive explicit protection under U.S. copyright law which is governed by the Copyright Protection Act of 1990. In response to this state of affairs, the Design Piracy Prohibition Act (DPPA), a bill that would amend the U.S. Copyright Act was introduced to protect fashion designs. The bill is currently pending in the Senate and if enacted could greatly impact the way the fashion industry operates in the United States.  





	Currently, fashion designers are not protected by copyright law if someone copies their designs including the style, cut or shape of a fashion item. Designers tend to rely on trademark law to protect their brand. The U.S. Copyright Act does not protect useful articles which are defined as “an article having intrinsic utilitarian function that is not merely to portray the appearance of the article or to convey information.” At present, fashion designs are not protected under copyright law because fashion items such as clothing garments have traditionally been viewed as useful articles rather than as artistic creations. As a result, retail companies often copy fashion designs without significant fear of repercussion.  





If the DPPA is enacted, protection would be extended to fashion designs. The DPPA would protect the appearance of the article of apparel as a whole including its ornamentation. “Apparel” is defined to include men’s, women’s, or children’s clothing, including undergarments, outerwear, gloves, footwear, and headgear; handbags, purses, and tote bags; belts, and eyeglass frames. The DPPA would amend the U.S. Copyright Act to extend a three – year term of protection for fashion designs. The three year term is considered sufficient by proponents of the legislation because the purpose is to protected designs when they are first sold at expensive prices and could be vulnerable to copies sold at lower prices. 




















In life there are small and large problems. How the hard times are handled separates the lions from the leaches. The inspirational lion in focus today is Chicago grown, Ali Pesche. She gives us hope in so many ways. 


The now accomplished jewelry designer of the line Aliprecious, started out as just a girl admiring her grandmother. She became initially interested in adorning herself and others while watching her grandma prepare for a social event. Her love of fashion was fine tuned by an uncomfortable situation when she was 13. It was this year that she was diagnosed with Lupus. Her condition meant that many of her teen years were to be spent in a hospital bed. She wasn’t watching Dawson’s Creek and Friends like the rest of us. She started making jewelry for her family, the nurses and herself of course. The one woman factory is still so today over a decade later, but the journey to having her own business is the sparkle in the gem of this story.


Her goal was to offer a collection that was different from anything she had ever seen while still keeping in line with current trends. Like most of us, she did not have any financial backers or a hefty trust fund to launch her company. In result, she went to college, got a job in Public Relations in Chicago and worked on her dreams at night. To help save money she made the biggest sacrifice, moved back in with the parents. Before she knew it she had a filled a whole room with jewelry including her first collection, Dream Catcher.  Everyday she would wear her pieces, as would her circle of friends. She was so entranced by her late night hobby that she would tell everyone about it. Ali is no shy kitten. The best advice she can give to anyone is to “ Always be on you’re “A” game, you never know who you are going to meet.” She attended many social events and talked to as many people as possible. After putting her self and her jewelry out there for many years she got noticed. A friend of a friend happened to be an Editor at Lucky magazine and happened to adore her pieces. Lucky made her lucky when they featured her line in the “On our Radar” section of their magazine. This publicity combined with trunk shows, endless networking events and word of mouth has given the Chicago fashion scene the gift of Aliprecious.


Ali is happy to have made a name for herself and doesn’t plan on slowing down. She says her goals are to, “reach into new markets, hire interns, and keep making pieces that will last a lifetime.” She just launched her new collection, Chandelier. This line allows women to give their own sense of style to the pieces by layering many strands on top of each other. The act of layering allows an outfit to go from hello to wow. When asked of her inspirations for Chandelier, she said, “I start with an outfit that needs a punch and design jewelry to complement it.” She says her dress form is her best friend when designing. Her muse is the trend forward individual so her pieces will always mirror trendy clothing to match the vibe of the consumer. She says with her collections you can be cost conscious by, “…making your jewelry box bigger and your closet smaller”. 


Besides designing jaw-dropping jewels she is true to her PR roots by serving as the Event Co-Chair for The Young Executives for Success. Keep up with Ali through her design studio in downtown Chicago and her website, aliprecious.com. 











In order to receive the three year term of protection, the designer would be required to register with the U.S. Copyright Office within three months of going public with the design. A design is “made public” when it is offered for individual or public sale.  The purpose of the three-month limited registration period is to require prompt registration, which gives notice to the world that the fashion design is protected. 


Under the DPPA, it is an infringement to make, have made, import, sell, or distribute any article copying a protected design which was created with knowledge or reasonable grounds to know that protection for the design is claimed. The bill would add protection for images of fashion designs as well as for the designs themselves. Infringements would result in penalties amounting to $250,000 or $5 per copy, whichever is greater. 





Proponents of the bill argue that current copyright law ignores the fact that fashion design may be a form of artistic expression deserving protection. Moreover, supporters point out that young less-established designers are vulnerable to copies of their design without the protection of the DPPA. Alternatively, critics of the bill argue that copying designs democratizes fashion and litigation over the standard of infringement will stifle the creative production of fashion designs. Additionally, the DPPA may be difficult to enforce and initially create widespread confusion in the industry. 





Although the road ahead for the DPPA is unclear, it is important for the fashion and apparel industry to pay close attention to the progression of the legislation.  If the DPPA passes, it will significantly affect the ability of designers to protect their designs as well as emulate the designs of others.
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Turning Adversity into Gold


Success Story: Ali Pesche


By: Tania Murry
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